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TRANSCRIPT OF WEBINAR HELD ON THURSDAY, AUGUST 9TH 2018: 

SARAH: Good afternoon, everyone, thank you for joining today. We are just going to give it one more minute to see if we get more attendees and then we will start the session. Thank you for your patience. Thanks welcome to the PurpleSpace event today everyone thank you for your time. We hope the sun is shining. Today is our second group for PurpleSpace. My name is Sarah Simcoe and we are going to be led by Kate Nash today. 
KATE: Thank you very much, Sarah. Good afternoon everyone, really fantastic that you are able to join us today. As you know this is our second reference group for the PurpleLightUp movement. What we are going to do today is to give you some updates around what some of our members are doing to celebrate the economic contribution of disabled people in the run‑up to and during and indeed the 3rd of December. Really just to remind us what it's all about and to get lots of input and to hear your own thoughts about how you are going to deliver against what is now becoming a really exciting movement. We have an agenda that is packed with lots of top tips and ideas and I really want to encourage you to share with us your plans and any questions you might have. I want to start, obviously by thanking KPMG yet again and the wonderful Mike Mason‑Williams and colleagues here at KPMG for hosting our webinars. We appreciate it so much, Mike. I am smiling at you. 
MIKE: Thank you. 
KATE: I know you can see it, not everyone can. We also have the lovely Mark Russell who runs the network, the resource group here at KPMG, lovely to see you again, Mark. Mike, let me introduce you to our delegates, do you want to say a few words. 
MIKE: Thank you, Kate. I am blushing here. Welcome everyone. I hope your technology experience is better this time, but if you do have a problem, please use the chat feature and we will try our best to sort it out and if you have any suggestions to make it better next time please can you email me. Can I finish though by mentioning a tweet I saw this morning from a true technology accessibility wizard, Neil Millican, which sort of touched me. He said, if you want to be an advocate of diversity & inclusion you need the three Ps: Passion, persuasion and perseverance and I think that all of us on the call I think need to look for those and all the efforts we are undertaking on this important topic. Thank you very much indeed and Kate, back to you. 
KATE: Mike, thank you and I have to say you have those three Ps in abundance. That is a lovely reminder. Just a couple of words, Sarah, on housekeeping, is there anything you would like to share with our attendees. 
SARAH: Please, if I could, what we are going to do to help experience, we listened to feedback from our last reference group. This is why we have muted everyone on the call, just to help with the sound quality, particularly given we have speech‑to‑text included as well through MyClearText. We are going to keep everyone on mute, at the end of each speaking session Kate is going to ask for questions and we will open the lines at this point. If this doesn't work for you, feedback, you do have an option to send through chat on the webinar, but we are going to open the lines using the mute facilities in the KPMG building. Is that is the only ask during this one. 
KATE: Brilliant. Sarah, thank you very much indeed. You are liberate to prompt us and cajole us and tell us to do things differently and better in the future as we go along. We will be coming back to Sarah a little later what is going to walk us through the progress we have made. So you will see on your screens, for those of you who have access to your computer, you can see on the agenda that we have got a number of chunks to get through. First of all we are going to hear from some of our members about the ways in which they are going to celebrate the PurpleLightUp this year. I will introduce them as we get to them. We are then going to talk a little bit about how to create a global movement and we have some wonderful guests who are going to share with us their views about how you create systemic change. We will then hand over to Sarah who is going to offer up some progress and tell us about the priorities and next steps and at the end we will have some time where we hear more from you. We will pause as we hear from our guests and have a couple of Q&As if we can, but we will certainly have some time at the end. So the next slide, there is a question coming through, will we get access to the slides?  Absolutely. We will make sure that all of the collateral we use we will make it available on the website and get it to you in other ways if you are not a member. No problem, we will get that for you. 

So, on the next slide, Mike, here we are going to invite some of our members to share with us all the work they are now doing to lead the PurpleLightUp. We are really picking up momentum, it has been an extraordinary few months and it is clear that this movement is just capturing so many people's imagination, whether that is individuals, organisations, whether it's universities, whether it's global businesses, whether it's small local NHS Trusts, this is a movement that has been able to build a sense of unity and community amongst disabled employees in particular, but in partnership with their employers and then beyond that to really focus on what is very special about individuals contributing to the economy, as we talked about in our last meeting, this is often a narrative that is about deficit and one of the higher purposes of this movement is to deflect some of that and to actually notice that the world over, where we have disabled employees day in and day out doing the most wonderful things of their employers. On our first speaker I am going to introduce the wonderful, next slide, please, Mike, the very wonderful Sarah Kaiser from Fujitsu. Sarah is a really tour deforce not just within Fujitsu but across EMEIA and we work closely with Fujitsu and have just been really impressed with the work you are doing. So, Sarah, as we move the first slide for you, let me ask you to introduce yourself. You have five minutes and you can use that as you will. Tell us about what you have been doing. 
SARAH K: Thank you, Kate. Hi, everyone on the call. So my name is Sarah Kaiser, my role in Fujitsu is to lead on diversity & inclusion across the EMEIA region and I also look after employee experience. When it comes to International Day For People With Disabilities I think I spoke on the last call about what we did last year. We dipped our toe in the water for the first time, so we did something on our social media accounts, something very small, we turned them a little bit purple, we started to circulate some purple ribbon badges to employees and we were absolutely delighted to host a PurpleSpace event to celebrate the inaugural PurpleLightUp. We really enjoyed it and it's made us think we want to do so much more around this event. So for next year we have started our plans. The reason I have put these pictures on this slide of a purple Mount Fiji in Japan, a purple statue of Loti, a purple Sydney Harbour and Brandenburg Gate is my first step was to reach out to my counterparts in Japan, the Americas and Oceania, as well as the Diversity & Inclusion Leads we have across Europe to try and suggest we should all be involved in PurpleLightUp and make it a global celebration for Fujitsu. I am delighted to say that all of them are very supportive and thought this was a great event to get involved with so we will be celebrating this globally and our Japanese head office are building an international day for people with disabilities and PurpleLightUp into our calendar of global diversity events. How we are going to celebrate it is a slightly more complicated question. It's really important for us to do things that make sense locally and bring things to life depending on their legal context, their cultural context and also their business context and where clear in their disability inclusion journey. So each country and region will do something slightly different, but there will be some common elements. Those will include we will work with our global communications team to make purple very visible on our social media accounts and website in a bit of a stronger way and to create Fujitsu PurpleLightUp icon we can all use to talk about the day internally and externally to show consistency. 

Within EMEIA we also plan to celebrate by asking employees to wear something purple to work on the 3rd of December. This is a really simple thing that people can do, but it's great fun, we did something similar for International Women's Day, where we invited people to wear red and we had a competition for teams to submit photos of them wearing red and voted on the winners. We found it really engaged people and it was really nice for people to see how much visible support there is for this topic.

 So we are going to take the same approach to this and we really hope to see people in head‑to‑toe purple making sure that anyone who does have a disability in Fujitsu knows this is a place which will support them and where they can be open. We will also be distributing those purple ribbon badges to employees again. But, for me, it's really important that we do more to show what we are doing throughout the year so it's not just about one day. So, for example, we have been creating a disability collusion toolkit for managers, which includes a bite size video to introduce the topic of managing employees with disabilities, along with a one‑pager showing them where to go for more information. So we will take the opportunity of PurpleLightUp to send this to managers again and remind them of it. We will also be promoting some role model profiles of employees with disabilities, because we think the most important message of PurpleLightUp is to celebrate the contributions and achievements of people with disabilities and we can't think of a better way to do that than by looking at the great contributions that we have had made for us by our employees with disabilities. And of course we will communicate internally about the support available for employees with disabilities.

 My next step is to reach out to the leads in all of the different regions to let them know what we are doing in EMEIA and see what they would like to co‑operate on. Hopefully we are going to have a really good display of purple around the globe for Fujitsu on that day. I see this as a great opportunity to put the spotlight on what we are already doing, to shout about it a bit louder and to put pressure on people to do a little more than they have done before. I think that is all I wanted to cover, I don't think that was a full five minutes but I am more than happy to answer any questions people might have about what we are doing on this area if that would help. 
KATE: That is perfect. I have one question, before I ask that, I am going to give this a little bit of an experiment, sometimes when we take everyone off mute it turns into chaos, so I am going to make sure that we jump on that, but we are going to give it a whirl to give you an opportunity to ask any questions. So, Mike, will you take us off?  So everyone is off mute now, any questions of Sarah?  
THEA: Hi, Sarah, it's Thea. I had a question. Can everyone hear me?  
KATE: Go ahead. 
THEA: Is there going to be any fundraise elements of what you are doing at Fujitsu or is this just more of an awareness of what you are hoping to have. 
SARAH: We are going to raise awareness because we already have a charity partner so we are quite restricted on doing fundraising for other groups. 
THEA: Brilliant. Thank you. 
KATE: Where are you from, remind us?  
THEA: I am from Scope, we are a disability charity, but my role within Scope is to lead our partnership with Virgin Media, I think previously Michelle Norfield was on the board so I have taken over how we are going to activate this with our corporate partner. 
KATE: That makes sense. I am sure there will be one or two businesses who might choose to do something in partnership with different, not for profit organisations, but I think most of what you are hearing is an opportunity for disabled people to really spotlight, I suppose their own talents, but great question, Thea. Anyone else?  Any other thoughts or questions?  
SARAH: Just one ask from me, whilst we are muting the line, could I ask everyone who isn't speaking to still mute your own line. Then when we open it up for questions it's going to make it easier on the ear. Thank you, sorry, Kate. 
KATE: Great, thank you, Sarah. Sarah, okay, that was great. Do you get a sense of how you have reached out and how you have used this, my quick question from you, Sarah, is why do you think this has taken off, why are you not getting resistance, why are you getting engagement?  
SARAH K: That is a really good question. I would love to say it was because I had done something brilliant, but actually I am very lucky to work with great colleagues and Fujitsu have a very strong commitment to responsible business. Our President in Japan has put some strong messages in the past year about the importance of accessibility, especially in the lead‑up to the Tokyo 2020 Olympics and Paralympics. So I think everyone is looking for events like this, because they see them as a great way to engage our people in a topic that is really important to us and to show publicly what our commitments are. But I think, for this one especially, it's so easy for people to take part, it's not a big ask, it's just something simple they can do, but once they start do it they will want to do more. 
KATE: Wonderful, Sarah, that is really helpful. 
SARAH K: No problem. 
KATE: Thank you so are much for that, we are going to look forward to see how these plans evolve and looking forward to supporting you to roll this out. Great stuff, inspirational. Thank you, Sarah. Let's move on to our next speak and slide, we now have the very lovely Paul Willgoss. Paul, I think we ought to start with an apology, last time we tried to bring you into the call and it broke down, but we know you are there. We can hear you laughing so we know you are there. Over to you, so Paul Willgoss, one of the founding members of PurpleSpace and a really great ally to the work that we do, was on the original editorial board of Secret Big News which was the trigger for the creation of PurpleSpace way back in the day. Lovely you can join us and over to you, Paul. 
PAUL: I am blushing as well. Okay, what we have done. This will be here two of us doing Big. For those of you who don't know the Health and Safety Executive is the UK's regulator on health and safety issues. We deal with everything from large petrochemical sites due to people getting dermatitis from exposure to metal working fluids and things like that. We are not the fun police, we do let people do things and it's very much about ethos of you can with HSE, but we have taken purple forward. So for those of you who can see the slide, we turned our headquarters purple, we wore purple, our Chief Executive gave us a wonderful in because when we mentioned it was purple he mentioned how he liked the Cadbury's Big Ones so he get the world's biggest one the world has ever seen as did our senior managers. Our aim for this is like Fujitsu's; it's about raising awareness and changing the debate. So often disability isn't about the fun stuff, it's about the mechanics, it's about the process, it's about the sheer drudgery of getting things done, so for a combination of the fun element and the awareness raising we have bought in excellent guest speakers funded by HSE, or our partner regulator, the Office of Nuclear Regulation, so we have had Hannah Cockroft, Nikki Fox and we are in advanced talks to get Alison Lapper in. So they provide the external interest. We get people to meet people off the telly or who they have seen in the Paralympics because they are famous and it's less to do with a disability which creates a cultural image. And, because we are spread across the UK, it gives us something to tie in with the offices. Our offices range from sites with 400‑500 people through to sites with 12, so having something scaleable is very important. That is where we are and if we can have the next slide because I don't think I can drive.

Okay the outcomes, HSE loves us...(sound blank)... the HSE is going for Disability Confident, it's doing it properly and going through the detailed criteria and we are working with us and we are using the purple branding to try and make that flow internally as well as externally. We have raised awareness both that the network exists because despite all the work you do there is still people who have never heard of you because they have never had to deal with you before. It's strongly developed our relationship with our information technology and facilities management team. They now know more about Purple Lights than they thought they would do and because we fought beyond just us we ensured that... 
SARAH: Sorry, bear with me, Paul, Mike, could you pop everyone back on to mute, please?  Thank you, apologies, Paul. 
MIKE: Hang on, we need to work a way of getting Paul back on the line. If I mute everyone now we seem to have lost Paul. 
SARAH: That tells me he is dialled in as an attendee. 
KATE: Apologies for that. Paul, do press ahead, if you know that you are making some interference, please put yourself on mute. So carry on, Paul. 
PAUL: Okay, because in terms of lighting we weren't selfish, to we ensured we didn't just buy purple lights so our LGBT plus network has been keen to use purple for pride and they are grateful to us we got the lights in the first place. It's that we built the relationships which were sometimes difficult with our contractors about how to facilitate, but it's not quite core work stuff. It's also helped us be shortlisted for two civil service diversion and inclusion categories. One for promoting and championing disability in the workplace and the other one in the network excellence category. So hopefully come October we will have two prizes. In terms of what we are doing now, we are planning this week and kicking off detailed planning. We have the date booked in the diary and we started the discussions with our facilities people, we have started the discussions with senior managers. We will be revising our Purple Power packs to make it more purple and more powerful. We are looking to nick any ideas going about what should be going into those Purple Power Packs, we will be painting in light our headquarters building and our laboratory purple again and the lab sits on a hill in deepest darkest Derbyshire so that is impressive as you see it when you go into Buxton. We are looking to get Alison Lapper in, we are going to push our technology and that is going to be available to all of HSE's 2,000 staff via our internal comms system. We are going to have fun. We are thinking of branching out into cake bake, I have suggested hat making and had a number of funny looks from my team, but it's about getting that bit of celebration back in and just having a bit of fun as well. 
KATE: Wonderful Paul. I really like it. I am going to use chair's prerogative and ask the primary question. The one I want to ask, it might be in the back of other people's minds. Obviously you work for a Government department and we know there is not much cash out there in the system. My question is have you had any resistance and if you have, how have you gotten around it?  
PAUL: Resistance is probably too strong a word. We have had legitimate questioning about what we are doing helps the business. And we can quite clearly show that. Because it's one of a series of events we do throughout the year and because we have tied it, the HSE working through the Disability Confident process we are sort of maximising bang for buck and bringing in senior managers who can see the benefits, which helps when we go to our approvals board for spending the money. The other advantage we have is because we have partnered with the office for nuclear regulation, they are slightly easier in terms of their financial position from the pure civil service. 
KATE: I get that. Really helpful, Paul. Of course all of this is helpful because it's one of the things that our two Sarahs is doing is developing the collateral and the Q&A and having a pack of information so that those companies who might, as you say, might not necessarily have big resistance but there will be legitimate questions as to why this movement is such an important process in building unity and community across the disabled employees and different networks. So that is really helpful. 
PAUL: Can I just say one. 
KATE: One quickie. 
PAUL: One of the things about the civil service is that we are moving to hub offices. So, increasingly it's going to be unlikely that you get one department in the building. So one of the things we are trying to take forward in our HQ is can we work with the Home Office, DWP, Charity Commission, ACAS and anyone else left in the building. That takes time and it's that caveat for people that if you want to do this in December you need to be doing it now. 
KATE: Good. Great stuff. Thank you so much and congratulations on the shortlist. 
PAUL: Thank you. 
KATE: We are rooting for you, keep us posted. So let's move on to our next speaker, we have Sheetal from Tesco, are you there, Sheetal?  
SHEETAL: Can you hear me?  
KATE: Yes, we can. Let's hear what Tesco are doing to light up purple. 
SHEETAL: Thank you for having me on the call today. I really appreciate being able to join the session. Just to introduce myself and what I do and how I support our disability network.  So I am a fulfilment development manager, so my role essentially is working with our stores in particular to understand how we can make things bet for our colleagues and also make things easier in terms of the way we work in the dot com world. Being part of the disability network means it's an exciting opportunity. I am leading on the governance piece in our network and I work closely with our chair, Jason Bates, who I know everyone in PurpleSpace knows very well. So to give us a background about our journey, this is actually our first year participating in PurpleSpace and actually PurpleLightUp in particular. So we are very early in our journey, but, as I say, we are really excited about what is to come and particularly the event on the 3rd of December. So our network is actually quite new, even though the Disability Network has been around for a little while, in terms of launch, members, getting our name out there in the business, this is really our first proper opportunity to get the Disability Network name out there and as a result of that the whole purple concept and PurpleLightUp is very new. One of the reasons why we are going purple, so in our business we are really focussed on our colleagues and we want to make things easier for them, make it simple, helpful, trusted, in the way we work and accessibility, recruitment, resourcing, all of those things fall under the banners of Tesco's ways of working. So for us we wanted to be able to celebrate that ability and show that we are able to bring on, that we have really thought about our recruitment world in particular. And just make it easier for not only our colleagues but our customers as well. So actually we approached things a little bit differently, so we were very honoured to have some of our PurpleSpace colleagues attend one of our brainstorming sessions which we kicked off with a number of our stakeholders, so working with brand, marketing, comms, we started really thinking about how do we want to place ourselves and what do we want to get, at least how much can we achieve in the first year, given that it's our first opportunity.  So a couple of things, we have split our events into two key pieces.  

One is engaging in the PurpleLightUp and what that is going to involve is we have already started working with our disabilities team to get purple light bulbs. I asked the girls the other day what actual colour is it, so we got a good response on that and we are trying to locate what purple we want to use, we are also using that team to reach out, globally as well, so we have offices in Bangkok, we have offices in Malaysia and different regions and we really want to turn each of those buildings purple, if we can achieve that this year I think that would be a fantastic achievement for our network.

The second thing is to really start we already have so much work happening in each of the different areas. So communications, we have already, you talk about food stories and we already have great things going on. It's almost about how do we bring all of that into really recognising that within the day itself. So we kind of wanted to run a local event which would involve things like learning at Tescos, so similar to what they are doing at Fujitsu is one‑wager on disability and really getting our head around helping and how can we engage them as a team as well. So we are really passionate about working with each and every single area within our business that already does some great things and what we are doing and mow we are now going about it is now starting to engage with them around merchandise, T‑shirts, turning our Costa cups purple and we have a sponsor we are working closely with. Someone has a disability and he is, one of our directors as well, so it will be great to have him represent us on the day as well. So, as I say, thank you so much for that. 
KATE: Sheetal, sorry I don't want to stop you, it's all great stuff and we are all on the edge of our seats listening to how you are building engagement with many different people within the business. I changed my shopping habits weekly, but now Tesco is going to be my new best favourite. You heard it here first. Sheetal, many congratulations. We would like you to keep us posted and we are here to support you on that journey, but I have no doubt that a brand such as Tescos, supporting a really positive movement like this will be an enormous contribution in helping people feel good about themselves and helping people to, I suppose notice the connections between people of different, so well done, really well done. I am going to press on, if I may and now introduce, just a quick reminder about some of the things that the Government is doing. So many of you know that we had strong support last year from the minister of disabled people and we are obviously in talks with her office about what we can do to ensure that the PurpleLightUp event on the 3rd of December is simply a culmination of many events and activities that are going to take place over a number of weeks, from mid‑November to celebrate the Government's celebrations, their own celebrations under the Disability Confident scheme. One things that our colleagues over in purple are doing is co‑ordinating a movement coming from the retailers. This slide is a bit wordy and we will make sure that you get the slides so you can read this at your leisure. But very quickly, the Government is looking to celebrate the anniversary of the Disability Confident scheme this year. What they want to do is introduce measures, shopping experience for disabled customers, so what they are looking to do is to treat the 13th of November as Purple Tuesday, we have all heard Of Black Friday where we spend copious amounts of money we don't have, but it just seems sensible and logical to see if there is an opportunity to encourage retailers to do something to improve measures to make shopping experience, whether that is shopping or eating or drinking, so it's really about being accessible, dedicated to accessible shopping. So what that means is we are hearing from purple that Sainsbury's are involved, Tescos are involved, Marks & Spencer's are involved and they are already pledging their support there, as well as owners of some of the UK's busiest shopping centres such as the Crown Estate and Hammersmith etc. More information will be available and we will make sure that our friends at Purple give us information so it's available on our site, we will have links from our site back to their site and if anyone wants immediate information do feel free to drop them an email at purpletuesday.org.uk. It's going to be an interesting move and it may well be that other sectors will choose to do things around this. 

So it will be interesting to see how this particular initiative takes off. So let's lead on, Mike now, so we have now got the wonderful Julian John with us, so what we wanted to do is from time to time in these reference group meetings help you be introduced to individuals that are really shaking the world. So some of you will have met Julian, some of you will know him through his social media presence and some of you may have come across him in the principality, so Julian John, our dear friend who managed, I think single‑handedly to ensure that Wales went purple. We are delighted you are with us today, you are going to tell us a little bit how you create movement and we are just so delighted that you are going to be formally one of our ambassadors of the PurpleLightUp, so Julian, welcome. Tell us how to make this happen. 
JULIAN: Thank you so much, I am so proud we can be involved with the campaign. I have put together 7 little tips of some of the stuff I have done within Wales, just to try and engage around the initiative. So with regards to creating the energy and I think for me that is about creating a buzz, it's about sharing a passion with the organisations that we have been talking about, it's about using social media and it's about trying to be contagious with regards to the opportunities that are around the PurpleLightUp and we have had so lucky with the response we have had, but some of that has been to our own making. So the second thing we talked about, it's about engaging around the opportunity so from an external perspective of going to organisations, of getting them aligned with what we are trying to do, it's, I suppose the push back is why PurpleLightUp and what else is out there and we are also doing some other things. I am so passionate about the initiative with regards to the fact that it highlights the economic contribution of disabled people, but also the fact that it also highlights the inclusion disabled people make in the workplace. So me that is the opportunity, that is the thing to go to organisations and say there is nothing like this, there is nothing like this at all which could engage disabled people, employers and as you go wider than that can engage cities countries into the movement. So the energy around that opportunity is at the centre of the push. 

Then the third piece I have put down is around driving competition. I will tell you how my involvement in this all got started, so if some of you have seen me on social media, you will see some of the things that I have put on there with regards to inclusion, how passionate we are around it. I saw a tweet from Kate mentioning the PurpleLightUp and I thought I am all over this, let's see how far we can push it. So that competition drives me, but it also drives some of the organisations we turn to, so I it end to go to organisations and just use a comparison, the biggest comparison we have got in Wales is what happened last year which is the platform and the foundation to build upon, so for those that you can see the slides we have a picture of the Millennium Centre in Wales which looks spectacular in Wales and Cardiff Council were fantastic with the work they have done around it. So Cardiff Council have said to me if we own it and there is a light on it and we can get it purple it's going to happen. That is about competition which allows others to say this is what we are doing here, what can you do there. That then goes to the next piece, which is regarding providing solutions. So the easiest way to get people to say yes is to take away a reason for them to say no. When wherever we have approached any organisation we have gone with what is possible and a list of solutions, what can be done and what can be achieved. That has given us the greatest traction with saying why can't you do it and why can't you do that, so I will give you another example. 

For those of you who follow cycle racing, Geraint Thomas just ran the cycling and as part of that all of the buildings were lit up yellow to recognise that. My first piece was if they can do it yellow, they can do it purple. So we know it can be done, so again linking to the competition piece, there is no reason why they can't do it. So that is another one on our list. Then the rest I have got is for the next slide is thinking big, so if I manage to get to an organisation and start talking about them lighting their building purple, I then start going and talking to the next building along and the next employer in order to try and get a street lift or an area lift or a city lift purple and I suppose this is the thing about the movement, it can be global, it can be massive in every sense of the world. So I happen to be in Florida, on holiday in Florida last year and managed to get a meeting at the head of diversity & inclusion at the head of Disney Parks. We asked can we light the Disney Castle purple. The answer was no last year, but I am going to ask them again this year. 

That goes to the next point about being creative. For me there is two elements of the PurpleLightUp. It's obviously the lighting of the purples which is one area, but a key part of it is what we have heard so far, it's about the employer activities, about dressing up purple, purple pins, newsletters, anything, baking purple cakes, anyone who has seen me I have a nice pair of purple shoes and purple suit. Then finally there is two elements to the last bit which is all Roads Lead to Purple, the traditional roads I tend to my background is through human resources department, sometimes that isn't the route to go through, so it's comms teams, states teams and estate teams so, don't take the one route, take any route you can to try and get the engagement out there. The final piece is with regards to the Roads Leading to Purple is that this initiative is driven by disabled people. Out of necessity it needs to engage and involve disabled people. The authenticity of what we are doing is exactly around that, around disabled people and for me it's never underestimate the power of that and never underestimate the art of what is possible. So that is what we did last year and wait and see what we have planned for this year because it's going to be bigger and better, as always. 
KATE: Julian, wonderful stuff. We are thrilled you have recently accepted our invitation to join us as an official ambassador and we are very much looking forward to your support and into supporting you, so we are going to move on, there may be time for Q&A at the end and of course we are seeing each other for a couple of tea in Swansea next week. I shall continue to work with you, thank you, Julian. I am going move us on, Sarah, to a little bit of an update. I know you are going to whistle through this. 
SARAH: I get the great job today. Not only, as we mentioned in the last reference group session have we had the great fortune to have KPMG, be appointed as our webinar host and they are hosting our session today, and PwC who will be this year's annual event partner, we are also absolutely thrilled to be announce two new partners. The first one is AXSChat, who join PurpleLightUp as our social media champion. For those of you who don't know AXSChat it's about bringing about social change with the focus on accessibility for everyone. It was an online forum co‑founded by Neil Millican and Debra Ruh of Ruh Global Communications, it's a wonderful forum and a great influencer in the Twittersphere for those who visit the Twitter space. They are going to amplify the message around it and we are thrilled they have agreed to do that. 

Our second is a partner called Isobel Creative, they are already in full swing in helping us to get ready to distribute our brochure and our shopping list and all of the great collateral we are going to be making available and we are aligned with Isobel, as it's an advertising agency that focuses on injecting an infectious energy and within that they do use their voice as part of that purpose. So we wanted to announce those two new partners, we are thrilled to work with them and it's already proven really fruitful for the movements. So big thanks to AXSChat and the founders and the founders and Isobel and the management team.

 Moving on to the next slide we have some more announcements. This is a clickable slide. On the first I am going to announce Dr. Caroline Casey. For those who don't know her, she a social entrepreneur, she is a well‑known international speaker and is a leading authority on diversity & inclusion. She is also the founder and visionary behind Big Global which is a business focussed around bringing inclusion, universal inclusion for the 1 billion people living with a disability around the planet. So she is going to help us mobilise the movement, so thrilled at Caroline's appointment. Our next one, you have heard this gentleman's dulcet Welsh tones, so thrilled that Julian is joinings as you a global ambassador. He is the managing director of Dulcion (?), the people organisation which are supporting organisations around learning and development inclusion. The social role for that company is making Wales a leading place in the place around disability. So a really great fit for the movement. 

We have a fantastic relationship with Dulcion already, Julian and I are competitive with lighting up the world, so all of the doors we are going to knock on, one is going to open. So big thanks to Julian as well. The next one, you will see the wonderful Martyn Sibley. Again, a great friend of PurpleSpace, Martyn Sibley, again interestingly was recently voted Britain's third most influential disabled person. I feel we have a celeb on the line. I think he is on the line. Martyn is a thought leader for collusion and is a published author, definitely a global adventurer and a wonderful keynote speaker so another great alignment to conversations that are happening globally. The next one and you have already heard from this lady today is Sarah Kaiser from Fujitsu. Sarah has introduced herself, but just to give more backdrop to what Sarah brings, Sarah has been recognised as an exemplar within diversity & inclusion, not only from gender pay gap, but also focussing on Disability Confident leaders throughout Fujitsu and what that means as being part of a social mobility employer. Very creative at finding solutions, fantastic at making connections across EMEIA, so another wonderful addition to the ambassadorial team. The next one and you will all know this lovely lady. Susan Scott Parker. Susan, I have had the pleasure of working with Susan over the last few years, a very creative thought leader, founder of Business Disability International most recently and Susan is of the belief that if we can change the way people talk about the world then we make it easier to change the world. So Susan is going to be really key in helping us connect with leaders and learn from her extensive and multistakeholder network, so thrilled that Susan has joined us. Last but by no means least we are also pleased to announce we have Debra Ruh, so I have mentioned Debra as part of AXSChat, one of the co‑founder, she is CEO of Ruh Global Communications, a recognised keynote speaker, a social entrepreneur and an exceptional mother and thanks to her unshakeable faith in the power of human potential and the love of her daughter Sarah, she is creating a path for success. She works in the Fortune 100 companies and is well known around the world for social media and driving inclusion. I am sure you will agree our first 6 global ambassadors are wonderful additions to the PurpleLightUp movement.

There are, as we go into the next slide there are two more that we are in conversations with, we are just not able to announce those right now, but we couldn't have asked for better ambassadors to start with and they are really going to help elevate the conversation, build the reach around the world and help take that positive narrative to other organisations. So the priorities and next steps you can see what we are focussing on there. The brochure is going to be made available along with the shopping list and infographics. We have mentioned the ambassadors, we are also creating some CEO blogs, this is the one ask I have on here, if you have a CEO involved in your organisation and interested in taking part and creating a one‑minute long vlog which helps promote the importance of the movement, showcase your own organisation then get in touch with myself or Kate. It would be fantastic if you want to take part. We are continuing to engage partner iconics around the world and the ambassadors are going to help shape that. The one thing we will shortly be announcing is what we are going to do around merchandising, that is going to be about making merchandise available directly from a supplier. That was a very quick whistlestop tour, I hope you hear the energy in the voice and the excitement we have about our wonderful ambassadors and Kate I come back to you. 
KATE: Sarah, we love your infectious enthusiasm! You have been working on our behalf very hard indeed, as well as those other lovely Sarah sitting in the room here from Canada, we imported her in and keep her forever, but the pair of you are doing, I think the most extraordinary job of engaging individuals and iconics and ambassadors so we thank you very much from the bottom of our heart and we know we are going to go far. You do know, Sarah, you are going to be living out of a suitcase soon. We have a couple of minutes left, not much at all, however, if there is any burning questions that you would like to ask now, Mike, shall we bring people off mute. 
MIKE: I think everyone is off mute. 
KATE: Marvellous. Any burning questions?  Of course it's not one time only, you can email and call us and send us a message in the member zone, so anyone got any burning questions?  
DEBRA: This is Debra Ruh.  I have a quick comment, first of all, thank you for letting me participate and I want to say that I really want to help turn up the volume here in the United States. Paul had mentioned that we need to sometimes have fun with this and then in the United States we are only looking at this, I am sorry to say, as a compliance issue, so I am so stoked about really helping turn up the volume and anyone, I mean, Sarah, special thanks for lighting up purple for our Statue of Liberty and if will is anyone that has US colleagues that want to help turn the volume let us know. I am going to also feature Kate on my show, human potential at work and we are hoping to get an article out and if anyone wants to be part of that let Kate or Sarah know, but thank you for helping me participate and thank you for that wonderful bio of me too, Sarah. 
SARAH: It doesn't do you justice, I could go on forever. 
KATE: Wonderful, Debra, really wonderful, we hoped that you would be out there in the world and you are. Thank you very much for joining us today and we are really looking forward to the work that we know that you will do to push forward the message around the celebration of the economic contribution of disabled people over in the States. Wonderful stuff. Any other questions or comments?  Planning your purple strategies, clearly, pencils and papers out around. So let's start to close then. Firstly, thank you to all of our contributors today, thank you for exciting us and thank you for informing us and thank you for helping us see the art of the possible in this movement. We have absolutely no doubt that this is going to be a movement that helps disabled employees start to feel better about themselves. As we know the experience of disability and ill‑health, for those people who have sensory impairments or neuro diverse impairments, these experiences effect us in different ways and we know that we are talking about groups of individuals who are constantly building confidence and resilience and it's an art to continue to feel good and positive about yourself in your career and the jobs that you do. And sometimes it's a bit lonely so we feel that the PurpleLightUp is going to make a very special contribution to join the dots, to ensure that networks, we use a vehicle of networks because that is what we do, but to encourage networks to talk to each other and see what we can do to paint a purple globe. Specific thanks to all of our speakers today. We thank you from the bottom of our hearts, Sarah, for getting this off the ground and finally our wonderful hosts, Mike. Any final thoughts from your good self. 
MIKE: Other than to echo all of the comments that others have made, but I think I do particularly like the idea of extending the celebration and linking it to the second anniversary of Disability Confident, so we can keep the conversation going longer than a day, I think would be great and I particularly like the idea of us all encouraging our fellow workers to wear purple. I think that would be brilliant, to be able to, particularly if it was not prescriptive as to what type of purple, so unusual things that you can sort of dress in and. 
KATE: Love it, we joke, Mike, that we are not restricted, we are happy to include all tones of pantones. So, ladies and gentlemen, we draw to a close. Sarah, any final words before we call it a day?  
SARAH: Just a big thank you. The last few weeks into the reference call we had back in May, a few week, months. I just want to say thank you for your conversation, engagement, excitement and support has been phenomenal from ambassadors accepting the call to actions, to organisations wanting to take part. Sarah and I have been bowled over by your sheer level of support and encouragement, so a big thanks from us. 
KATE: Brilliant, thank you, Sarah, you will see the last slide, those of you who are still with us. Future webinar is booked on the 3rd of October and the 6th of November. You know where we are in the meantime we are here to support and join us again. Thank you very much for taking part, have a lovely day. 




